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I'm pleased to hear that aSSIST Big Data MBA has become the most popular program in Korea. If you want to do
analytics on big data in your organization, your three best bets are to: First, hire up the few hybrid data scientists that
already exist, and try to keep them challenged and happy. Second, hire some really good people with either computer
science or analytics backgrounds, put them in a team, and hope that they play well together and respect each other’s
SKills. Third, persuade the administrators and faculty at your favorite university to get off their duffs and create a data
Scienee Master’s program, and then try to hire as many graduates as you can.

In@worldand business environment constantly replenished with ideas, tools, and entities that are genuinely new, it is
Important to distinguish the new from the old and understand what is old in the new. | look forward to seeing this
program cultivateand produce many of the best professional data analysts in Korea.
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